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IMPORTANCE OF RESEARCH

* 'This research is about social media with a focus on
Facebook, the largest social media

Facebook helps you connect and share with

the people in your life. of users worldwide:
Nk ; 700 million!
g4 a : 4 Number of users in the USA:
g & [ 156 million!
L8 A0
e 3 |

Time spent on Facebook:
700 billion minutes per month!
Number status updates:

55 million per day!




GOAL OF RESEARCH

* Companies want to know how to better

engage users with their brands on
Facebook.

* They are just not sure how effective their
Dosts are in getting responses from users.

* Researchers seek to explain users’
responsiveness on Facebook.

* How are posts and responses related.
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TYPE OF FACEBOOK POSTS
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TYPES OF FACEBOOK COMMENTS
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Relatedness Comments: — Competence Comments:

“Those that are linked to *Those that are linked to
others” a person’s ability”
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RESULTS

Posts Generating Likes
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RESULTS

Relationship between Persuasive Posts
and Competence Comments
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RESULTS

Relationship between Entertaining
_Posts and Relatedness Comments
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CONCLUSION

Conducting research:

* Allowed me to gain insight into the
academic side of the business
community.

* Convinced me to postpone entering
the business industry in order to

pursue a higher degree.
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